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 Marketing Funnel – Objectives of Online Marketing
 Free Analytics Tools – Google and Facebook
 Capabilities and Limitations
 Fill the Gap – Marketing Automation
 Marketing Automation Demo

Overview





 Conversion and Attribution
 Traffic Comparison Between Campaigns
 Geographic Data: Location
 Device Usage Data: Mobile, Tablet and Desktop
 Campaign Engagement Metrics
 Free Tools Can Track These Metrics

The Key to Tracking is Data



 Google Analytics
– Audience: Geographic, Device

– Acquisition: Traffic Sources, PPC Advertising, SEO, Revenue
– Behavior: Site Speed, User Flow

 Facebook Insights
– Page Growth, Reach, Demographics, Post Engagement

Free Tools - Capabilities 







 Scoring the value of individual visitors / leads
 Tracking users across multiple sessions, visitor time-lines
 Tracking the sales process, CRM capabilities
 The Solution: Marketing Automation Software and / or CRM 

Free Tools - Limitations



 What is Marketing Automation
 Common Use Examples: B2B and B2C
 Popular Platforms
 Workflows Examples
 Why we Chose SharpSpring
 SharpSpring Demo

Marketing Automation



What is Marketing 
Automation

Marketing Automation a subset of customer relationship 
management that focuses on the scheduling, segmentation, 
automation and tracking of marketing campaigns. The use of 
marketing automation makes processes that would otherwise 
have been performed manually much more efficient and makes 
new processes possible.

Marketing automation reduces repetitive tasks associated with 
the marketing process. There are two tasks, among many, for 
which the software resolves: customer segmentation and 
campaign management. 

Marketing automation software is most often used to implement 
email and SMS (text) messaging campaigns, however it can 
be used to track all forms of marketing both online and traditional. 



https://www.youtube.com/watch?v=Wv3d0ErsJG0


About Marketing Automation
 

• Marketing Automation (MA) programs can help you 
track prospects’ activities

• MA programs can automate email nurturing campaigns

• MA programs can help you qualify leads

• MA programs can help you reach people at the best 
possible times

• MA programs can reduce the time and energy needed 
to close deals

• Small and mid-sized businesses are the fastest growing 
MA segment today



Business Considerations
 

• MA programs can help you reduce your sales force

• MA programs can reduce your subscription costs to 
other programs

• MA programs require internal resources

• MA programs may alter your sales funnel

• MA programs work best with CRM integration

• Marketing automation programs may take a year to fully 
roll out



B2B Examples
  Lead Nurturing Campaigns – Periodic emails until a 

lead convert to a sale. 

Automated Lead Follow Up – Automatically send 
response with additional information after a web form is 
filled out

Reminders – Emails can automatically be sent to leads 
on a scheduled basis. Each lead would be treated 
separately so they would get emails individually rather 
than as bulk e-newsletters

Track Lead Activity – Leads can be tracked on site and 
a lead score can be tallied based on activity. When a 
certain lead score is reached triggers can send internal 
email or text message to the sales team

Selling Services  or Relationship



B2C Examples 
Abandoned Cart Emails – Send emails to visitors who 

start the sales process but fail to check out completely

Reorder Reminders – Send automated reminders to 
customers to reorder certain products

Reactivation Campaigns – Send emails to customers 
who have been inactive for a certain amount of time

Segmented Promotions – Customers who purchased 
certain products can be sent specific promotions

Selling Products 





Popular Platforms
HubSpot - $200 - 2400 per month

Marketo - $1200 – 3200 per month

Pardot - $1000 – 3000 per month

Bronto Software - $600 – 3000+ per month

InfusionSoft - $250 – 400 per month

SharpSpring - $300 - $800 per month



Why SharpSpring 
Strong Combination of Analytics and Automation

Advanced Online Advertising Tracking of AdWords

Simple Drag and Drop CRM

Simple Web Form Builder for Capturing Leads

Business Model – Focused on working with small 
agencies like JB Media Group



SharpSpring Demo
Leads - www.sharpspring.com

Email Metrics

Analytics

CRM

https://app.sharpspring.com/campaigns


Questions?
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