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Bonus Slide

How do | set up and access my Google Analytics?

e Signup or signin with an existing Google Account at
https://marketingplatform.google.com/about/analytics/

e Complete all the info about your account and your website
(AKA property) and then copy and paste the tracking code.

e Add your code to your website settings or Analytics plugin
or ask your designer/developer to do it. The code must be on
every page of your website.

e Loginto thelink above when you want to review your
tracking and reporting data.
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What is the JB Media Institute?







Who We Are

We are:

e Anonline training program and community specializing
in SEO, social media, PR, online advertising, and
marketing strategy

e Providers of in-person workshops, training events, and
peer coaching groups

e Private consultants

e Experienced public speakers

e Creators of custom training programs
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Who We Work With

We work with a variety of small, medium, and large
businesses and have specialty programs for:

e Tourism companies and organizations

e Local brick-and-mortar businesses

e Health and wellness businesses

We also have experience in non-profit marketing and
social impact and purpose driven companies.

@ MEDIA INSTITUTE ©2018 JB Media Institute LLC




Upcoming Classes & Events

Our next cohort for our full online program launches Feb.
18th, 2019. In this program you learn and write your own
digital marketing plan with our support.

Find out more by emailing Institute Program Manager
Genna Harris at genna@ijbmediagrouplic.com.
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Upcoming Classes & Events

Our intro courses are available on demand any
time. Find out more about our Intro to Content
Marketing and Introduction to Tourism and Local
Marketing courses.

Our first half-day workshop of 20192 is March 22 in
Asheville. For more info visit Eventbrite.
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https://jbmediagroupllc.com/introduction-content-marketing-course/
https://jbmediagroupllc.com/introduction-content-marketing-course/
https://jbmediagroupllc.com/tourism-course/
https://jbmediagroupllc.com/tourism-course/
https://www.eventbrite.com/e/target-locals-and-tourists-with-social-media-ads-tickets-54939218682

How to Quantify

Search Engine Authority



Google Analytics




Organic Search Traffic

In Google Analytics, the amount of website
traffic (i.e. Users and Sessions) you are
getting from visitors that came from search
engines like Google, Yahoo, Bing, etc.
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Q_  Search reports and help Channels @ B savE 4 EXPORT <« SHARE ' EDIT | @xmsmms

A  Home All Users Feb 1,2018-Feb 3,2019 ~

+ Add Segment
100.00% Users

m+ Customization

Explorer
REPORTS
Summary Site Usage Goal Set1 GoalSet2 Ecommerce
® Real-Time
| B | °
| Users ~ |vs. Selectametric Day Week Month \ﬁ o
& Audience
® Users
60,000
Acquisition
Overview 40,000
A All Traffic 20,000
4
Channels =T G
5 12 19 March2018 12 19  Apri2018 9 16 May2018 14 21 June2018 11 18  July2018 9 16 August2018 13 20 September2018 17  October2018 15 November 2018 19 December2018 17  January2019 14 21  February...
Source/Medium Primary Dimension: Default Channel Grouping  Source / Medium  Source  Medium  Other
Referrals Secondary dimension v | Sort Type: | Default v | | advanced |EH 0‘:‘ [®] i‘\ﬁ‘
v Google Ads Acquisition Behavior Conversions eCommerce "
Default Channel Grouping —————— =
v Search Console Users 2 New Users Sessions Bounce Rate Pages / Session Avg. Session Duration Ecommerce Conversion Rate ‘ Transactions Revenue
v Social 2,877,957 3,709,603 83.44% 1.34 00:00:47 0.00% 0 $0.00
% of Total: 100.00% % of Total: 100.00% Avg for View: 83.44% | Avg for View: 1.34 (0.00%) | Avg for View: 00:00:47 (0.00%) Avg for View: 0.00% (0.00%) | % of Total: 0.00% (0) | % of Total: 0.00% ($0.00)
v Campaigns (2,877,957) (3,709,603) (0.00%)
] Organic Search 1,856,454 (62.71%) 1,832,477 (63.67%) 2,257,852 (60.87%) 82.34% 1.35 00:00:49 ‘ 0.00% ‘ 0 (0.00%) $0.00 (0.00%)
E Behavior }
(=] Direct 565,623 (19.65%) 742,627 (20.02%) 84.93% 1.34 00:00:48 0.00% 0 (0.00%) $0.00 (0.00%)
P Conversions © | 3 Social 297,393 (10.05%) 273244 (9.49%) 404,423 (10.90%) 89.38% 119 00:00:27 0.00% 0 (0.00% $0.00 (0.00%)
[ | 4. Referral 121,698 (4.11%) 112,622 (3.91%) 149,516 (4.03%) 82.04% 1.43 00:00:54 0.00% 0 (0.00%) $0.00 (0.00%)
"] 5. Email 59,546 (2.01%) 50,203 (1.74%) 101,576 (2.74%) 75.56% ‘ 1.48 00:01:15 0.00% 0 (0.00%) $0.00 (0.00%)
(=] 6. (Other) 17,197 (0.58%) 15,701 (0.55%) 20,728 (0.56%) 87.65% ‘ 1.23 00:00:26 0.00% 0 (0.00%) $0.00 (0.00%)
Discover |
Q ] 7. Display 16,268 (0.55%) 16,273 (0.57%) 16,724 (0.45%) 88.81% 1.23 00:00:14 ‘ 0.00% 0 (0.00%) $0.00 (0.00%)
c Admin a 8. Paid Search 13,545 (0.46%) 11,814 (0.41%) 16,157 (0.44%) 70.77% 1.64 00:00:54 ‘ 0.00% 0 (0.00%) $0.00 (0.00%)
|
. Show rows: Goto:[1 |1-8ofs | €| >
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ALL » DEFAULT CHANNEL GROUPING: Organic Search |+

Q_  Search reports and help Feb1,2018-Feb 3,2019 ~
All Users + Add Segment
63.60% Users
A  Home
lorer
=E Customization Ew
Summary Site Usage GoalSet1 GoalSet2 Ecommerce
REPORTS
—_— —
© Real-Time Users ~ |VS. Selectametric Rl Veck | Month ‘ﬁ. &
7 ® Users
2 Audience
30,000
Acquisition
20,000
Overview
10,000
N 4
4 Al Traffic
S-BH-E5-0 = =
Channals 5 12 19 March2018 12 19  Apri2018 9 16 May 2018 21 June2018 11 July2018 9 16 August2018 13 20 September2018 17  October2018 15 November 2018 19 December2018 17  January2019 14 21  February...
Primary Dimensio jSource  Landing Page  Other ~

QO

Source/Medium

Referrals

‘Seconarydimenslon v | Sort Type: | Default v

‘Qladvanced @]0|=_"-L‘

Acquisition Behavior Conversions eCommerce ~
v Google Ads -
Users ¥ New Users Sessions Bounce Rate Pages / Session Avg. Session Duration Rate Revenue
v Search Console |
1,856,454 1,832,477 2,257,852 82.34% 1.35 00:00:49 0.00% $0.00
v Social % of Total: 63.60% (2,918,990) | % of Total: 63.67% (2,877,957) | % of Total: 60.87% (3,709,603) | Avg for View: 83.44% (-1.31%) | Avg for View: 1.34 (0.75%) | Avg for View: 00:00:47 (4.01%) Avg for View: 0.00% (0.00%) | % of Total: 0.00% (0) | % of Total: 0.00% ($0.00)
v Campaigns =] (not provided) 1,825,726 (98.09%) 1,799,918 (98.22%) 2,217,377 (98.21%) 82.39% 1.34 00:00:49 0.00% ‘ 0 (0.00%) $0.00 (0.00%)
(=] 2. helium beer 1,745 (0.09%) 1,725 (0.09%) 1,874 (0.08%) 91.09% 1.14 00:00:16 0.00% ‘ 0 (0.00%) $0.00 (0.00%)
Behavior
(] 3. (notset) 1,462 (0.08%) 1,378 (0.08%) 1,930 (0.09%) 75.39% 1.62 00:01:46 0.00% 0 (0.00%) $0.00 (0.00%)
Scnversicrs O | 4 craftbeer 1,376 (0.07%) 1312 (0.07%) 1,600 (0.07%) 75.00% 167 00:01:11 0.00% 0 (0.00%) $0.00 (0.00%)
(] 5. breweries near me 1,001 (0.05%) 964 (0.05%) 1,144 (0.05%) ‘ 39.77% 1.57 00:01:24 0.00% 0 (0.00%) $0.00 (0.00%)
o 6. brewery near me 484 (0.03%) 469 (0.03%) 503 (0.02%) 47.51% 1.49 00:00:53 0.00% 0 (0.00%) $0.00 (0.00%)
(=] 7. amazon 452 (0.02%) 452  (0.02%) 452 (0.02%) 99.78% 1.00 <00:00:01 0.00% 0 (0.00%) $0.00 (0.00%)
Discovag 5] what s craft beer 166 (0.01%) 153 (0.01%) 182 (0.01%) 80.77% 177 00:01:06 0.00% 0 (0.00%) $0.00 (0.00%)
Admin helium beer buy 138 (0.01%) 135 (0.01%) 143 (0.01%) 88.81% 117 00:00:20 0.00% 0 (0.00%) $0.00 (0.00%)
=] er styles 137 (0.01%) 117 (0.01%) 211 (0.01%) 60.66% 3.08 00:03:22 0.00% 0 (0.00%) $0.00 (0.00%)
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Q_  searchreports and help

ﬁ Home

Customization

REPORTS
® Real-Time
& Audi

Acquisition
Overview
A All Traffic
Channels
ps
Source/Medium

Referrals
v Google Ads
v Search Console
v Social
v Campaigns

Behavior

M Conversions

QO

Discover

£ Admin

2o B |®|®

Al

LL » DEFAULT CHANNEL GROUPING: Organic Search |~/ Feb 1,2018-Feb 3,2019 +

All Users

+ Add Segment
63.60% Users

Explorer ‘

Summary Site Usage Goal Set1 GoalSet2 Ecommerce

Users ~ | VS. Selectametric Day Week Month

o &

® Users
30,000

20,000
10,000
4

April 2018 9 16

5 12 19 March2018 12 19 May 2018 14 21 June2018 11 18 July 2018 9 16 August2018 13 20 September 2018 17 October 2018 15 November 2018 19 December 2018 17 January 2019 14 21 February...

Primary Dimension: Keyword anding Page  Other ~
Secondary dimi ~ | SortType: | Default v | @ | advanced
Acquisition Behavior ‘ Conversions eCommerce ~
Users ¥ New Users Sessions Bounce Rate Pages / Session Avg. Session Duration ‘ Ecommerce Conversion Rate Transactions Revenue

1,856,454 1,832,477 2,257,852 82.34% 1.35 00:00:49 0.00% $0.00
% of Total: 63.60% (2,918,990) | % of Total: 63.67% (2,877,957) | % of Total: 60.87% (3,709,603) | Avg for View: 83.44% (-1.31%) | Avg for View: 1.34 (0.75%) | Avg for View: 00:00:47 (4.01%) Avg for View: 0.00% (0.00%) | % of Total:0.00% (0) | % of Total: 0.00% ($0.00)
(@] google 1,770,307 (94.98%) 1,742,053 (95.07%) 2,146,954 (95.09%) 82.72% 1.34 00:00:48 0.00% 0 (0.00%) $0.00 (0.00%)
bing 54,059 (2.90%) 51,871 (2.83%) 63,698 (2.82%) 76.25% 1.48 | 00:01:03 0.00% 0 (0.00%) $0.00 (0.00%)
3. yahoo 36,821 (1.98%) 35968 (1.96%) 43,740 (1.94%) 73.11% 1.42 ‘ 00:01:03 0.00% ‘ 0 (0.00%) $0.00 (0.00%)
4. baidu 900 (0.05%) 853 (0.05%) 1,187 (0.05%) 76.33% 1.61 ‘ 00:01:46 | 0.00% 0 (0.00%) $0.00 (0.00%)
5. ask 832 (0.04%) 806 (0.04%) 1,055 (0.05%) 75.17% 1.48 00:01:06 ‘ 0.00% 0 (0.00%) $0.00 (0.00%)
6. duckduckgo 393 (0.02%) 368 (0.02%) 442 (0.02%) 79.41% 1.31 00:00:45 ‘ 0.00% ‘ 0 (0.00%) $0.00 (0.00%)
2 yandex 184 (0.01%) 173 (0.01%) 316 (0.01%) 65.82% » 2.08 00:03:11 “ 0.00% ‘ 0 (0.00%) $0.00 (0.00%)
(=] 8. google images 122 (0.01%) 111 (0.01%) 141 (0.01%) 65.25% 1.56 00:00:41 0.00% 0 (0.00%) $0.00 (0.00%)
naver 82 (0.00%) 77 (0.00%) 83 (0.00%) 74.70% 1.87 00:01:24 0.00% 0 (0.00%) $0.00 (0.00%)
seznam 55 (0.00%) 53 (0.00%) 61 (0.00%) 86.89% 1.20 ‘ 00:00:29 0.00% 0 (0.00%) $0.00 (0.00%)
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Search reports and help

ﬁ Home

.! Customization
REPORTS

® Real-Time

; Audience

Q

4 All Traffic

Acquisition

Overview

Channels
Maps
Source/Medium

Referrals
v Google Ads
v Search Console
v Social
v Campaigns

Behavior

Conversions

Discover

Admin

ALL » DEFAULT CHANNEL GROUPING: Organic Search |~/

All Users
63.60% Users

[ Explorer

Summary Site Usage Goal Set 1

Goal Set2 Ecommerce

+ Add Segment

Feb1,2018-Feb 3,2019 ~

Users ~ |VS. Select ametric Day Week Month 24
® Users
30,000
20,000
10,000
J
5 12 19 March2018 12 19  Aprii2018 9 16 May 2018 14 21 June2018 11 18 July2018 9 16 August2018 13 20 September2018 17  October 2018 15 November 2018 19 December2018 17 January2019 14 21  February...
Primary Dimension: Keyword Source{ Landing Page }Other ~
Secondary dimension_v | Sort Type: | Default v Q | advanced | EH| @ \ = ‘ e ‘
Acquisition Behavior Conversions eCommerce ~
Landing Page ‘ =
Ecommerce Conversion Rate
Users ¥ New Users Sessions Bounce Rate Pages / Session Avg. Session Duration > ions Revenue
1,856,454 1,832,477 2,257,852 82.34% 1.35 00:00:49 0.00% 0 $0.00
% of Total: 63.60% % of Total: 63.67% % of Total: 60.87% Avg for View: 83.44% Avg for View: 1.34 Avg for View: 00:00:47 Avg for View: 0.00% (0.00%) % of Total: 0.00% % of Total: 0.00%
(2,918990) (2,877,957) (3,709,603) (-1.31%) (0.75%) (4.01%) (0) ($0.00)
(] 1. /editors-picks/the-hard-truth-about-heli beer @ 159,503 (8.01%) 159,546 (8.71%) 175791 (7.79%) 88.53% 117 00:00:23 0.00% 0 (0.00%) $0.00 (0.00%)
(=] 2. /breweries/find-a-us-brewery @ 140,580 (7.06%) 134,907 (7.36%) 164,508 (7.29%) 48.86% 1.39 00:01:17 0.00% 0 (0.00%) $0.00 (0.00%)
(=] 3. /beer/what-is-craft-beer @ 119,743 (6.01%) 116,491 (6.36%) 130,252 (5.77%) ‘ 84.89% 1.33 00:00:45 | 0.00% 0 (0.00%) $0.00 (0.00%)
2 4. ditors-picks/hel beer-ti t- d-straight & 116,112 (5.83%) 114,381 (6.24%) 128,431 (5.69%) ‘ 87.72% 1.20 00:00:26 ‘ 0.00% 0 (0.00%) $0.00 (0.00%)
=] 5. /blood-alcohol-content-calculator @ 92,650 (4.65%) 90,594 (4.94%) 105,043 (465%)‘ 89.54% 117 00:00:33‘ 0.00% 0 (0.00%) $0.00 (0.00%)
o 6. /beer/beer-styles-guide @ 54,323 (2.73%) 48,354 (2.64%) 66,666 (2.95%) 84.22% 1.38 00:01:09 0.00% 0 (0.00%) $0.00 (0.00%)
Jcraft-b d-b itro-b I
@ 7. iied & b e 36,845 (1.85%) 34,759 (1.90%) 41,683 (1.85%) 91.55% 1.15 00:00:30 0.00% 0 (0.00%) $0.00 (0.00%)
8. ft-b gland-style-ip: ti-i ficl 35,832 (1.80%) 33,173 (1.81%) 40,639 (1.80%) 88.38% 1.21 00:00:44 0.00% 0 (0.00%) $0.00 (0.00%)
9 @ 33,979 (1.71%) 24,897 (1.36%) 48,463 (2.15%) 46.24% 278 00:02:39 0.00% 0 (0.00%) $0.00 (0.00%)

MEDIA INSTITUTE
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Landing Page Performance

In Google Analytics, the pages on your site that
are receiving traffic and are pages people used
to enter the website.

***Use secondary dimensions to see which
landing pages are getting organic search traffic.

©2018 JB Media Institute LLC



Search reports and help

A Home

=! Customization
REPORTS

® Real-Time

2 Audience

Ac

Behavior
Overview
Behavior Flow

4 Site Content

All Pages

Content Drilldown
Landing Pages
Exit Pages
v Site Speed

v Site Search

v Events

v Publisher

Landing Pages &

All Users

B save 4 EXPORT

« SHARE | (& INsiGHTS

Feb 1,2018 - Feb 3,2019 ~

Experiments

Discover

L]

Admin

+ Add Segment
100.00% Entrances
| Explorer Entrance Paths
Summary Site Usage GoalSet1 GoalSet2 Ecommerce
Sessions v | VS. Select ametric Day Week Month Lﬁ‘ .
® Sessions
400
200,
12 19 March2018 12 19 Apri2018 9 16 May 2018 14 21 June2018 11 18 July2018 9 16 August2018 13 20 September2018 17  October2018 15 November 2018 19 December2018 17  January2019 14 21  February...
Primary Dimension: Landing Page Other =
Secondary dimension v | Sort Type: = Default v Q, | advanced
L ]
Acquisition Behavior Conversions  Goal 1: Thank you - main site ~
Landing Page
Pages / Session Thank you - main site (Goal 1 Thank you - main site (Goal 1 Thank you - main site (Goal 1
Sessions ¥ % New Sessions Bounce Rate Conversion Rate) Completions) Value)
44,523 81.99% 36,504 A% 1.59 00:01:01 0.46% 203 $0.00
% of Total: 100.00% | Avg for View: 81.96% % of Total: 100.04% | Avg for View: 75.41% |  Avg for View:1.59 | Avg for View: 00:01:01 Avg for VIEW=Swias % of Total: 100.00% (203} % of Total: 0.00% ($0.00)
(44,523) (0.04%) (3649 (0.00%) (0.00%) (0.00%)
] 7 @ 10,506 (23.60%) 85.26% 8,957 (24.54%) 51.64% 2.32 00:01:41 1.38% ‘ 145 (71.43%) $0.00 (0.00%)
®| 2 9 ising-budge o 3,253 (7.31%) 93.11% 3,029 (830%) 93.85% 110 00:00:24 0.06% ‘ 2 (0.99%) $0.00 (0.00%)
B 3. /about/ecosystem/ @ 3,059 (6.87%) 84.90% 2,597 (7.11%) 87.54% 1.23 00:00:49 0.00% 0 (0.00%) $0.00 (0.00%)
£ | | | |
=] 4. /free-webinar/ @ 2,623 (5.89%) 71.90% 1,886 (5.17%) 51.43% 157 i] 00:01:05 0.04% 1 (0.49%) $0.00 (0.00%)
8 5. /blog/meta-title-h1-match/ @ 1,513 (3.40%) 87.97% 1,331 (3.65%) 95.51% 1.06 00:00:16 0.00% 0 (0.00%) $0.00 (0.00%)
(=] 6. /blog/facebook-business-page-hijack/ @ 1,203 (2.70%) 90.44% 1,088 (2.98%) 92.52% 1.10 00:00:37 0.00% 0 (0.00%) $0.00 (0.00%)
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Search reports and help

Home

Customization

REPORTS

® Real-Time

2. Audience

}o Acquisition

BN Behavior
Overview

Site Content
All Pages
Content Drilldown

Landing Pages

v Site Speed

v Site Search
v Events
v Publisher

Experiments

QO

Discover

Admin

Explorer = Entrance Paths

Summary Site Usage Goal Set 1

Sessions ¥ | VS. Select a metric

® Sessions
400

200,

Goal Set2 Ecommerce

(o] oo | wor | ]

| |

12 19 March2018 12 19 April 2018 9

Primary Dimension: Landing P; -3
‘daryidimension:source v‘ Type:
X
Grouping
lin
Direct Session @
Medium Q
0]
o
1 » Advertising
8| 2 s * Behavior />
Custom Variahles
bl i b
8| 3 {‘" y as alphabetical list U@
—~—
@ 4. /about/ecosystem/ @
O 5. /blog/meta-title-h1-match/ @
@] 6. /free-webinar/ ]
7. /blog/facebook-business-page-hijack/ &
) 8 /b|ug/how~tcrcreat&a—realistic—budget—fopg
digital-advertising/
[ | 9. /free-webinar/ @
/blog/3-visual-ways-to-pl bsite-archit
L e ecture/ &

16 May 2018 14

Default v |

Source

google
(direct)
google
google
google
Master Institute Contact List
google
google
(direct)

google

21

June 2018

" 18

Acquisition

Sessions

44,523
% of Total
100.00% (44,523)

6,157 (13.83%)

3,087

3,039

2,672
1,431
1,236

985

877

847

810

(6.93%)

(6.83%)

(6.00%)

(3.21%)

(2.78%)

(2.21%)

(1.97%)

(1.90%)

(1.82%)

¥

July 2018 9

% New Sessions

81.99%
Avg for View
81.96% (0.04%)

82.70%

91.80%

93.29%

85.22%

87.98%

61.89%

92.79%

91.90%

85.83%

91.11%

16 August2018 13 20 September 2018 17
Behavior
Pages / Session
New Users Bounce Rate ?
36,504 75.41% 1.59
% of Total Avg for View: Avg for View:

100.04% (36.491)

5,092 (12.95%)

2834
2835
i 2277
125

765

914
806
727

738

(7.76%)

(7.77%)

(6.24%)

(3.45%)

(2.10%)

(2.50%)

(2.21%)

(1.99%)

(2.02%)

75.41% (0.00%)
47.80%

59.28%
94.11%

87.84%
96.02%
16.99%

93.20% ‘
94.98% ‘
87.72%

90.62%

1.59 (0.00%)

2.39

2.30

1.10

122

1.05

213

1.09

1.08

1.19

1.15

October 2018 15

Avg. Session
Duration -

00:01:01
Avg for View:
00:01:01 (0.00%)

00:01:56
00:01:12
00:00:24
00:00:45
00:00:12
00:01:26
‘ 00:00:35
‘ 00:00:24
00:00:30

00:00:43

November 2018 19 December 2018 17 January 2019 1421

February...

il

Q, | advanced | EH G‘E' +

Conversions ‘ Goal 1: Thank you - main site ~

Thank you - main site (Goal 1

“Thank you - main site (Goal 1 “Thank you - main site (Goal

Conversion Rate) Completions) 1Value)
0.46% 203 $0.00
Avg for View: 0.46% (0.00%) % of Total: 100.00% (203) % of Total: 0.00% ($0.00)
1.85% 114 (56.16%) $0.00 (0.00%) ‘
0.68% 21 (10.34%) $0.00 (0.00%) |
0.07% 2 (0.99%) $0.00 (0 oo%)‘
0.00% 0 (0.00%) $0.00 (ooo%)‘
0.00% 0 (0.00% $0.00 (0.00%) |
0.08% 1 (0.49%) $0.00 (o0 nn%)‘
0.00% 0 (0.00%) $0.00 (0 nu%)‘
0.00% 0 (0.00%) $0.00 (0 uu%)‘
0.00% 0 (0.00%) $0.00 (uum)‘
0.00% 0 (0.00%) $0.00 (ooo%)‘
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Q_  search reports and help Summary Site Usage GoalSet1 GoalSet2 Ecommerce

‘ B — \ B e
A Home Sessions ¥ | VS. Select a metric | Day | Week | Month ‘A,..
o ® Sessions
Customization

400
REPORTS
@ Real-Time 200,
° 5
o Audience

12 19 March2018 12 19  April2018 9 16 May2018 14 21 June2018 11 18  July2018 9 16 August2018 13 20 September2018 17  October2018 15 November 2018 19 December2018 17  January2019 14 21 February...

Acquisition

Primary Dimension: Landing Pag

>
(=1

ehavior

Secondary dimension: Source / Medium v | Syrt Type: | Default v

Overview

]
Acquisition Behavior Iom‘ Goal 1: Thank you - main site ¥ |

Behavior Flow

Landing Page Source / Medium =
% New Sessions Pages / Session Thank you - main site (Goal 1 Thank you - main site (Goal 1 q site (Goal
Site Content Sessions ¥ Newlies BoticaRAtE, D Conversion Rate) Completions)
All Pages 44,523 81.99% 36,504 75.41% 1.59 0.46% 203 )
% of Total Avg for View: % of Total Avg for View: Avg for View: Avg for View: Avg for View: 0.46% (0.00%) % of Total: 100.00% (203) % of Total: 0.00% ($0.0§)
Content Drilldown 100.00% (44,523) 81.96% (0.04%) | 100.04% (36,491) 75.41% (0.00%) 1.59 (0.00%) £0:01:01 (0.00%)
Landing Pages 15 @ | google / organic 6,157 (13.83%) 8270% 5092 (12.95%) 47.80% 2.39 00:01:56 1.85% 114 (56.16%) (0.00%)
=] 2. ./ @ (direct) / (none) 3,087 (6.93%) 91.80% 2,834 (7.76%) 59.28% 2.30 00:01:12 0.68% 21 (10.34%) $0.00 (0.00%)
bl b
v Site Speed @ 3 dge; @ google / organic 3,039 (6.83%) 93.29% 2,835 (7.77%) 94.11% 1.10 00:00:24 0.07% (0.99%) (0.00%)
v Site Search [ | 4. /about/ecosystem/ @  google / organic 2,672 (6.00%) 85.22% | 2277 (624%) 87.84% 122 00:00:45 0.00% (0.00%) (0.00%)
v Events ® 5. /blog/meta-title-h1-match/ & google / organic 1,431 (3.21%) 87.98% 1,259 (3.45%) 96.02% 1.05 00:00:12 0.00% (0.00%) (0.00%)
v Publisher 0 | 6. /free-webinar/ & Master Institute Contact List / email 1,236 (2.78%) 61.89% 765 (2.10%) 16.99% 213 00:01:26 0.08% (0.49%)
Experiments 0 | 7. /blog/facebook-business-page-hij X @ google / organic 985 (2.21%) 92.79% 914 (2:50%) 93.20% 1.09 | 00:00:35 0.00% (0.00%)
blog/how-t t listic-budgek f I -
: ™ ] 8 digital-advertising/ & ' google / organic 877 (1.97%) 91.90% 806 (221%) 94.98% 1.08 0.00% (0.00%) (0.00%)
Q Discover |
@ 9. /free-webinar/ (direct) / (none) 847 (1.90%) 85.83% 727 (1.99%) 87.72% 1.19 0.00% (0.00%) (0.00%)
& Admin /blog/3-visual-ways-to-plan-website-archit
@ | 10, /Plog/Svisual-waysito-plan-website-archit o W oagle / organic 810 (1.82%) 91.11% 738 (202%) 90.62% 115 00:00:43 0.00% $0.00 (0.00%)
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Average Session Duration
Pages per Session
Site Speed

e Average length of a website visit

e Average # of pages your visitors view

e Website speed for individual pages and suggested
Improvements
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Search reports and help

Home

Customization

REPORTS

C)

©

Real-Time

Audience

Overview

Active Users

Lifetime ValueBETA
Cohort Analysis
BETA

Audiences

User Explorer

v Demographics

v Interests
v Geo
v Behavior

v Technology
v Mobile
BETA

v Cross Device

v Custom

Discover

Admin

Audience Overview &

All Users
100.00% Users

Overview |
Users ~ |vs. Selectametric

® Users
400

200

B save 4 EXPORT < SHARE %msmms

Feb1,2018-Feb 3,2019 ~
+ Add Segment

| Hourly | Day | Week | Month

12 19 March2018 12 19 April2018 9 16 May 2018 14 21 June2018 11 18 July2018 9 16 August2018 13 20 September2018 17  October2018 15 November 2018 19 December2018 17  January2019 14 21  February...
M New Visitor M Returning Visitor
Users New Users Sessions Number of Sessions per User = Pageviews Pages / Session
36,901 36,491 44,523 1.21 70,592 1.59
O T T IR PO I PURRLY T o ot o FIRUIRY NP |y [y Y J‘\/“
Avg. Session Duration Bounce Rate
00:01:01 75.41%
o b e g
Demographics Language Users % Users
Language » 1. enus 28248 [N 76.69%
Country 2. engb 2735 [ 7.43%
city 3. fr 393 | 1.07%
System 4. en 387 | 1.05%
B owaen 5. dede 338 | 0.92%
Operating System 6. frfr . 324 | 0.88%
Service Provider 7. fifi 283 | 0.77%
8. eses 264 | 072%
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Q Search reports and help

A Home

Customization
REPORTS

@ Real-Time
2 Audience
Acquisition

>
B0 Behavior

Overview

iy acrANNAA 7\ A\ — o LAV AAAAAA aDNMNAn s ~A A
RABNIOLEIOW 12 19 March2018 12 19  April2018 9 16 May2018 14 21 November 2018 19 December2018 17  January2019 14 21 February...
Primary Dimension: Page Page Title  Other -
4 Site Speed
P Secondary dimension v | Sort Type: | Default [ | Q | advanced |E r}__] mﬂ
Overview
Page Pageviews %
Page Timings (compared to site average)
Speed 70,592 10.81
Suggestions % of Total: 100.00% (70,592) Avg for View: 10.81 (0.00%)
100 ® | 13,112 h4,94%
v Site Search 2. fteam/ @ 3,598 -ss.so%q
3. | /about/ecosystem/ @ 3,493 _61 19%
v Events
4. | lfree-webinar/ @ 3,464 -59.98%-
v Publisher
s budget @ 3,304 '1.50%
Experiments 6. | rentacy @ 2,41 —61.85%‘
@ Discover 7. | ljb-media-institute/ @ 2,301 -40.43%‘
8. | lopen-positions/ @ 2,028 -16,76%1
£ Admin -
9. | /blog/meta-title-h1-match/ @ 1,581 _14.84%
I | J—|

Site Speed Page Timings &

All Users + Add Segment
100.00% Pageviews

| Explorer  Distribution  Map Overlay

Site Usage  Technical DOM Timings

B save Y EXPORT < SHARE f_%msmms

Feb 1,2018 - Feb 3,2019 ~

Avg. Page Load Time (sec) ~ | VS. Selecta metric

® Avg. Page Load Time (sec)
200

100

I\,

ZAV.YA L

ln-y weok:Momh El..
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Specialty SEO Tools



Common SEO Tools

Google Search Console (free
with some data limitations)
Moz

Ahrefs

SEMRush

SEOQuake

searchmetrics
AdvancedWebRanking

SpyFu
Maijestic

DeepCrawl

@ MEDIA INSTITUTE



https://search.google.com/search-console/about
https://moz.com/
https://ahrefs.com/
https://www.semrush.com/
https://www.seoquake.com/index.html
https://suite.searchmetrics.com/en/research
https://www.advancedwebranking.com/
https://www.spyfu.com/
https://majestic.com/
https://www.deepcrawl.com/

Link Analysis/Backlink Tracking

This data shows you how many links you have

pointing to your website and how high quality
they are. Find out how many:

e backlinks your website has

e new links you have recently acquired
e links have been lost recently

©2018 JB Media Institute LLC



Domain Authority

This data shows you a number associated with the
quality and power of your domain:

e often generated by a proprietary mathematical
formula used by the tool you have chosen

e typically related to multiple variables

e designed as to mimic the authority metrics and
algorithms used by major search engines
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Page Authority

This data shows you a number associated with

the quality and power of individual pages on your
website:

e often generated by a proprietary mathematical
formula used by the tool you have chosen
o typically related to multiple variables
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Site Health and Audits

This data helps confirm your site is being indexed
properly and is not generating errors:

e confirms the structure of your website is sound
and searchable

e identifies code issues i.e. hacks, malware, etc.

e highlights any visibility issues with indexing and
crawling
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On Page SEO Checks

This data shows you if there are issues with your
front end content:

e highlights issues with meta titles and
descriptions

e flags duplicate content

e finds broken links

©2018 JB Media Institute LLC



Keyword Ranking and
Position Tracking

This data shows what keyword phrases and topics

you have ranked for and what those average
ranking positions are.

Find out what page of the search engines you are
on and how people usually find you.
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Competitive Analysis

Compare any combination of your website
metrics to those of your competitors:

e how many links do they have

nat keyword phrases do they rank and in
nat position

nat is their domain and page authority

©2018 JB Media Institute LLC



“You do amazing things.
More people should know.”
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