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Bonus Slide
How do I set up and access my Google Analytics? 
● Sign up or sign in with an existing Google Account at 

https://marketingplatform.google.com/about/analytics/ 
● Complete all the info about your account and your website 

(AKA property) and then copy and paste the tracking code.
● Add your code to your website settings or Analytics plugin 

or ask your designer/developer to do it. The code must be on 
every page of your website.

● Login to the link above when you want to review your 
tracking and reporting data.  

https://marketingplatform.google.com/about/analytics/


      What is the JB Media Institute?
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Who We Are
We are:
● An online training program and community specializing 

in SEO, social media, PR, online advertising, and 
marketing strategy

● Providers of in-person workshops, training events, and 
peer coaching groups

● Private consultants
● Experienced public speakers
● Creators of custom training programs 
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Who We Work With
We work with a variety of small, medium, and large 
businesses and have specialty programs for: 
● Tourism companies and organizations
● Local brick-and-mortar businesses 
● Health and wellness businesses 

We also have experience in non-profit marketing and 
social impact and purpose driven companies.   
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Upcoming Classes & Events

Our next cohort for our full online program launches Feb. 
18th, 2019. In this program you learn and write your own 
digital marketing plan with our support. 

Find out more by emailing Institute Program Manager 
Genna Harris at genna@jbmediagroupllc.com.  

mailto:genna@jbmediagroupllc.com
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Upcoming Classes & Events
Our intro courses are available on demand any 
time. Find out more about our Intro to Content 
Marketing and Introduction to Tourism and Local 
Marketing courses.

Our first half-day workshop of 2019 is March 22 in 
Asheville. For more info visit Eventbrite. 

https://jbmediagroupllc.com/introduction-content-marketing-course/
https://jbmediagroupllc.com/introduction-content-marketing-course/
https://jbmediagroupllc.com/tourism-course/
https://jbmediagroupllc.com/tourism-course/
https://www.eventbrite.com/e/target-locals-and-tourists-with-social-media-ads-tickets-54939218682


How to Quantify
Search Engine Authority 



Google Analytics



©2018 JB Media Institute LLC

Organic Search Traffic

In Google Analytics, the amount of website 
traffic (i.e. Users and Sessions) you are 
getting from visitors that came from search 
engines like Google, Yahoo, Bing, etc. 
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Landing Page Performance
In Google Analytics, the pages on your site that 
are receiving traffic and are pages people used 
to enter the website.  

***Use secondary dimensions to see which 
landing pages are getting organic search traffic. 
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Average Session Duration
Pages per Session 

Site Speed 
● Average length of a website visit
● Average # of pages your visitors view 
● Website speed for individual pages and suggested 

improvements
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Specialty SEO Tools



Common SEO Tools

Google Search Console (free 
with some data limitations) 
Moz
Ahrefs
SEMRush
SEOQuake 
searchmetrics 
AdvancedWebRanking 
SpyFu
Majestic
DeepCrawl 

https://search.google.com/search-console/about
https://moz.com/
https://ahrefs.com/
https://www.semrush.com/
https://www.seoquake.com/index.html
https://suite.searchmetrics.com/en/research
https://www.advancedwebranking.com/
https://www.spyfu.com/
https://majestic.com/
https://www.deepcrawl.com/


©2018 JB Media Institute LLC

Link Analysis/Backlink Tracking
This data shows you how many links you have 
pointing to your website and how high quality 
they are. Find out how many:

● backlinks your website has
● new links you have recently acquired
● links have been lost recently
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Domain Authority
This data shows you a number associated with the 
quality and power of your domain: 

● often generated by a proprietary mathematical 
formula used by the tool you have chosen

● typically related to multiple variables
● designed as to mimic the authority metrics and 

algorithms used by major search engines
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Page Authority

This data shows you a number associated with 
the quality and power of individual pages on your 
website: 

● often generated by a proprietary mathematical 
formula used by the tool you have chosen

● typically related to multiple variables
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Site Health and Audits
This data helps confirm your site is being indexed 
properly and is not generating errors: 

● confirms the structure of your website is sound 
and searchable

● identifies code issues i.e. hacks, malware, etc. 
● highlights any visibility issues with indexing and 

crawling
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On Page SEO Checks
This data shows you if there are issues with your 
front end content:

● highlights issues with meta titles and 
descriptions

● flags duplicate content
● finds broken links  
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Keyword Ranking and 
Position Tracking

This data shows what keyword phrases and topics 
you have ranked for and what those average 
ranking positions are.

Find out what page of the search engines you are 
on and how people usually find you. 
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Competitive Analysis
Compare any combination of your website 
metrics to those of your competitors:

● how many links do they have
● what keyword phrases do they rank and in 

what position
● what is their domain and page authority



#d2cc2d

Questions

“You do amazing things. 
More people should know.”


