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Do Young People Still Use Email?
Adobe’s 4th annual Consumer Email Survey CNBC - August 2018

workers between ages 25 and 34 spend 6.4 hours a day checking their email
more than a third checking their work mail before they even get out of bed
Millennials and Gen-Z are focused on reaching ‘inbox zero, otherwise known
as deleting, responding or delegating an email as soon as its received

* %

% people 34 and younger were less likely to use face-to-face conversations for
nearly any work situation, from quick questions to important issues and
requests for help - only around half of those 18 to 34 thought quitting should
be done in person
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https://www.cnbc.com/2018/08/22/millennials-spend-more-time-on-their-email-than-any-other-generation.html

Do Young People Still Use Email?
optinmonster.com July 2019

% more than 3/4 of teenagers are still using email and
consider email a “fact of everyday life”
% inthe U.S. more than 90% of people over 15 years old use

email
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http://optinmonster.com

Do Young People Still Use Email?
Campaign Monitor Guide to Gen Z Marketing

What kind of content does
Gen Z like to receive?

What's Gen Z's preferred channel
to engage with a brand?

Email Company blogs

Social media In-person Chat
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https://www.campaignmonitor.com/resources/guides/guide-to-gen-z-marketing-2019/

Do Young People Still Use Email?
Campaign Monitor Guide to Gen Z Marketing  whsrscenzs

primary use for email?

How many times has Gen Z purchased something
as the direct result of email in the last month?

64.9*

Personal
communication

27.9% e

%
. 5.9
1+ Times 6-10 Times 1Time 2-5 Times
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https://www.campaignmonitor.com/resources/guides/guide-to-gen-z-marketing-2019/

Do Young People Still Use Email?
Campaign Monitor Guide to Gen Z Marketing

How often does
Gen Z check their email?

98%

How often does Gen Z prefer to receive emails from brands?

5.2%

18.4% 19% 27.5% 31.8%

@ Muiltiple times a day
@ At least once a day
@ Acouple times a week

@ Once a week

@ Never
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https://www.campaignmonitor.com/resources/guides/guide-to-gen-z-marketing-2019/

Aren’t People Getting too many Emails already?
CNBC - August 2018

A third of those younger than 34 thought they checked their
email way too often and that they should cut down.
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https://www.cnbc.com/2018/08/22/millennials-spend-more-time-on-their-email-than-any-other-generation.html

Emails Sent per Day Worldwide

Number of sent and received e-mails per day worldwide from 2017 to 2023 (in

billions)
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While roughly 281 billion emails were sent and
received each day in 2018, the figure is expected to
increase to over 347 billion daily mails in 2022.

150

E-mails sent and received in billions

100
E-Mail usage worldwide

50
Despite the growth and prominence of mobile
messengers and chat apps, e-mail has remained a
0 . .. A
— — — p— —_— J— — central part of daily digital life. In 2023, the number of
global e-mail users is set to grow to 4.4 billion users,
Statista
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https://www.statista.com/statistics/456500/daily-number-of-e-mails-worldwide/

Is Email still a Valid Marketing Tactic for Brands?

optinmonster.com

Email marketing has a 4400% ROI. That means that every dollar you spend on
email marketing has the potential to bring you a $44 return.

zapier.com

According to research collected by the team behind the email-marketing suite
Emma, relevant targeted emails produce 18-times more revenue than
globally-broadcasted ones. Perhaps that's not so surprising, since they also found
that people who read your drip emails are far more likely to click the links in
them, with a 119% increase in click rate from drip emails.
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https://optinmonster.com/is-email-marketing-dead-heres-what-the-statistics-show/
https://zapier.com/learn/email-marketing/drip-marketing-campaign/

What Is Email Marketing Automation?

What's an Autoresponder? Guide to Email Marketing

e Anautoresponder is a sequence of emails that are automatically sent to a segment of
people on your email list and is triggered by a specific event, such as joining your list,
browsing behavior, cart abandonment, downloading a PDF, or buying a product.

e The content of an email autoresponder series is created in advance and set up to send at
the appropriate time with the help of your email marketing software.

e Everyonline business needs an autoresponder series for two main reasons:

1. They nurture your leads.

2. They turn prospects into customers.
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https://optinmonster.com/beginners-guide-to-email-marketing/

What |Is Email Marketing Automation?

EXAMPLE: Autoresponder Sequence

Email 1: Introduction and thanks for subscribing

Email 2: Explain why specific topic/problem matters - build demand

Email 3: Explain how to solve the specific problem/accomplish a certain goal - build
credibility

Email 4: Explain how to solve the problem in more details - transition to the sale

Email 5: Launch your product/service /program.

Email 6: Remind your subscribers about your product/service /program

Email 7: Tell subscribers there are 24 hours left and your product/service /program won’t
be available after that - remind them what the benefits are

Email 8: Last day announce there are only a few hours left

Email 9: Two hours before ending the promo focus on the change people want to make in
their lives.

Email 10: Explain to users the offer is no longer available. Share next steps. Thank
everybody for their support.
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What |Is Email Marketing Automation?

What is Marketing Automation HubSpot Blog

Marketing automation allows you to nurture your leads
through the entire buying process, delivering highly-targeted,
personalized messages that address their specific barriers to
purchase. Here is what a basic automated email workflow
could look like:
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https://blog.hubspot.com/insiders/what-is-marketing-automation-a-beginners-guide?_ga=2.24379258.1333445219.1562737584-190707423.1555037555

What Is Email Marketing Automation?

EXAMPLE: Marketing Automation Sequence

Step 1: You send an email invitation to download your latest ebook to a targeted list
of contacts

Step 2: You send a thank you note to all the people that downloaded the offer

Step 3: A few days later, you send a follow up email to the list of people who
downloaded the ebook, offering them a case study relating to that topic

Step 4: Finally, when someone downloads that case study, your sales team will get a
notification so they can follow up with them (this person is now much more qualified
and is likely farther down the buying process)
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What Is Email Marketing Automation?

What'’s a Drip Campaign? Zapier - What is Drip Marketing?

Often called drip campaigns but known by many other
names—drip marketing, automated email campaign, lifecycle
emails, autoresponders and marketing automation—the
concept is the same: they’re a set of marketing emails that will
be sent out automatically on a schedule.
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https://zapier.com/learn/email-marketing/drip-marketing-campaign/

What Is Email Marketing Automation?

EXAMPLES: Drip Campaign

Lead nurturing

Welcome new customers/new contacts
Engagement

Educational

Abandoned cart.

Re-engagement

Event series

Cross-sell / Up-sell / Recommendations
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List Building Ideas Discussion
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Email Marketing Strategy
Beginner's Guide to Email Marketing

Grow your email list

Segment your list so that your emails are highly relevant to
each individual subscriber

Test and identify what is most effective emails that give
people what they want and need

Track and monitor success
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https://optinmonster.com/beginners-guide-to-email-marketing/

Resources

JB Media Institute

In Person Learning

e August 13,2019 % day Bootcamp “Get on the Map with
Local SEO and Reviews”

Online Learning
e Ondemand Introduction to Content Marketing Course

In-person Peer Mentorship and Mastermind Program
e JB Media Institute All Access Cohort: contact sarah at
sarah@ibmediagroupllc.com for more info.



https://www.eventbrite.com/e/get-on-the-map-with-local-seo-and-online-reviews-tickets-65105819258
https://www.eventbrite.com/e/get-on-the-map-with-local-seo-and-online-reviews-tickets-65105819258
https://www.jbmediagroupllc.com/introduction-content-marketing-course/
mailto:sarah@jbmediagroupllc.com

What Email Tools Are the most Popular?

The Best Email Automation Tools for Small Business

Best Email Marketing Services
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https://www.ventureharbour.com/email-marketing-software-tools-one-best/
https://www.wpbeginner.com/showcase/best-email-marketing-services/

Resources

The Science Behind Email Open Rates

https://www.superoffice.com/blog/email-open-rates/

Ultimate Guide to Email Marketing

https://blog.hubspot.com/marketing/email-marketing-guide

Guide to Email Marketing for Beginners

https://www.jeffbullas.com/complete-guide-email-automation-beginners/
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https://www.superoffice.com/blog/email-open-rates/
https://blog.hubspot.com/marketing/email-marketing-guide
https://www.jeffbullas.com/complete-guide-email-automation-beginners/

“You do amazing things.
More people should know.”
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