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What is Remarketing?



Are remarketing and retargeting the 
same?    
According to Neil Patel...

Remarketing is the act of advertising to the same person more 
than once and can be done via any marketing medium. 
  

Retargeting is the act of targeting ads to specific groups of 
people who have visited your website and is done via online 
advertising 
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https://neilpatel.com/what-is-remarketing/
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Facebook Pixel Basics
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https://www.facebook.com/business/learn/facebook-ads-pixel 

https://www.facebook.com/business/learn/facebook-ads-pixel
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https://www.facebook.com/business/learn/facebook-ads-pixel 

https://www.facebook.com/business/learn/facebook-ads-pixel
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https://www.facebook.com/business/learn/facebook-ads-pixel 

https://www.facebook.com/business/learn/facebook-ads-pixel
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Events are actions that happen on 
your website (like when someone 
makes a purchase). To track an event, 
you'll need to place a piece of code 
on your website to help Facebook 
understand that someone has taken 
an action.

https://www.facebook.com/business/m/pixel-set-up-step-3 

What are standard events according 
to Facebook?    

https://www.facebook.com/business/m/pixel-set-up-step-3
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https://www.facebook.com/business/m/pixel-set-up-step-3 

What are the two types of standard 
events?    

https://www.facebook.com/business/m/pixel-set-up-step-3
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https://developers.facebook.com/docs/facebook-pixel/reference#events 

Can you create custom events outside 
of the standard?    

Custom events allow you to track 
page or product categories, 
product IDs, page or product 
names, the number of times 
checkout was initiated, predicted 
lifetime value, etc. 

https://developers.facebook.com/docs/facebook-pixel/reference#events
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What are Custom Audiences?
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https://adespresso.com/guides/facebook-ads-beginner/demographic-targeting/ 

Custom Audiences from Customer Files    

This first type of Facebook 
Custom Audience is based on 
your existing customer files – 
the lists of email accounts, 
phone numbers or app IDs.
The Customer File audience is 
can target newsletter 
subscribers or app users.

https://adespresso.com/guides/facebook-ads-beginner/demographic-targeting/
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https://adespresso.com/guides/facebook-ads-beginner/demographic-targeting/ 

Custom Audiences from Website Traffic    

Website traffic-based 
Facebook audiences allow 
you to create remarketing 
campaigns for people who 
have engaged with your 
website and are already 
aware of your brand. 

https://adespresso.com/guides/facebook-ads-beginner/demographic-targeting/
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https://adespresso.com/guides/facebook-ads-beginner/demographic-targeting/ 

Custom Audiences from App Activity 
If you want to reach the people who have 
engaged with your iOS or Android app, 
you can set up a Facebook target 
audience to do that. To target people 
based on the app activity, you first need 
to register your app and set up app 
events. You can target people who have 
taken specific actions (events) in your 
app and select the timeframe for 
targeted events

https://adespresso.com/guides/facebook-ads-beginner/demographic-targeting/
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https://adespresso.com/guides/facebook-ads-beginner/demographic-targeting/ 

Custom Audiences from Engagement 
Did you know that you can 
also target the users that have 
engaged with your content on 
Facebook, e.g. viewed your 
videos or liked a Page post. 
This is the perfect opportunity 
to reach high-potential 
audiences interested in 
learning about your brand.

https://adespresso.com/guides/facebook-ads-beginner/demographic-targeting/
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https://adespresso.com/guides/facebook-ads-beginner/demographic-targeting/ 

Lookalike Audiences 
Facebook Lookalike 
Audiences let you reach 
people who are similar to your 
existing customer database – 
making them highly likely to 
convert as well. To create a 
Lookalike Audience, you first 
need to create a Custom 
Audience. 

https://adespresso.com/guides/facebook-ads-beginner/demographic-targeting/


Pro Tips

1. Use the Facebook Business Manager
2. Choose your events wisely - how do you quantify 

success
3. Make sure your custom audiences are large enough to 

work with 
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Thank you!

Questions? 
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#d2cc2d

Upcoming Educational Opportunities

“You do amazing things. 
More people should know.”

● March 22, 2019 8:30 AM - 1 PM Asheville, NC Target Locals 
and Tourists with Social Media Ads Workshop GET TICKETS

● Introduction to Content Marketing Course REGISTER TODAY
● Learn SEO, social media, online advertising, online PR, and 

marketing strategy in our April 2019 Tourism Cohort of our 
full program - contact genna@jbmediagroupllc.com to learn 
more. 

https://www.eventbrite.com/e/target-locals-and-tourists-with-social-media-ads-tickets-54939218682
https://jbmediagroupllc.com/introduction-content-marketing-course/
mailto:Genna@jbmediagroupllc.com

