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What is Remarketing?




Are remarketing and retargeting the
same?

According to Neil Patel...

Remarketing is the act of advertising to the same person more
than once and can be done via any marketing medium.

Retargeting is the act of targeting ads to specific groups of

people who have visited your website and is done via online
advertising
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https://neilpatel.com/what-is-remarketing/

Facebook Pixel Basics
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A piece of code foryour website that lets you measure, optimize
and build audiences for your ad campaigns.

Go to Ads Manager  * ~

et

https://www.facebook.com/business/learn/facebook-ads-pixel



https://www.facebook.com/business/learn/facebook-ads-pixel
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Measure cross-device
conversions

Understand how your cross-device ads
help influence conversions.

Optimize delivery to people
likely to take action

Ensure your ads are shown to the people
most likely to take action.

Learn about your website
traffic

Get rich insights about how people use
your website from your Facebook pixel
dashboard.

[2e2be

Create custom audiences
from website visitors

Dynamic ads help you automatically show
website visitors the products they viewed
on your website—or related ones.

https://www.facebook.com/business/learn/facebook-ads-pixel
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https://www.facebook.com/business/learn/facebook-ads-pixel

Setting up the Facebook pixel

If you have access to your website's code, you can add the Facebook pixel yourself. Simply place the Facebook pixel
base code (what you see when you create your pixel) on all pages of your website. Then add standard events to the
pixel code on the special pages of your website, such as your add-to-cart page or your purchase page. For full step-by-
step instructions on adding the Facebook pixel to your site, visit the Help Center.

Many people need the help of a developer to complete this step. If that's the case, simply email your Facebook pixel
code to them, and they can easily add it to your site.

https://www.facebook.com/business/learn/facebook-ads-pixel
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What are standard events according
to Facebook? —

(D Lead

(I Complete Registration

(3 Add Payment Info
Events are actions that happen on 3 s
your website (like when someone N MR S o
makes a purchase). To track an event, g I
you'll need to place a piece of code g ot
on your website to help Facebook B Donste
understand that someone has taken g rnatocater
an action. B start Tia

(D submit Application

https://www.facebook.com/business/m/pixel-set-up-step-3 (P Subscribe
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What are the two types of standard

e V e n t S ? 1. Track Event on Page Load: Choose this option if the action you care about can be tracked when
someone lands on a certain page, like a confirmation page after completing a purchase.

2. Track Event on Inline Action: Choose this option if the action you want to track requires someone
to click something (like an add to cart or purchase button).

@) send Event Parameters ©

Choose the parameters you'd like to send with your event. Then input the
value for each parameter. You can also input variables to send dynamic
data. Copy the event code after you've finalized the parameters.

Conversion Value © 10.00 %

Add Another Parameter «

<script>
fbg(track’, 'Purchase’);
</script>

https://www.facebook.com/business/m/pixel-set-up-step-3
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an you create custom events outside

of the standard?

Property Key

Value Type

Parameter Description

Custom events allow you to track
page or product categories,
product IDs, page or product
names, the number of times
checkout was initiated, predicted
lifetime value, etc.

content_category

content_ids

content_name

content_type

contents

currency

num_items

predicted_ltv

search_string

status

value

String

Array of integers or
strings

String

String

Array of objects

String

Integer

Integer, float

String

Boolean

Integer or float

Category of the page/product.

Product IDs associated with the event, such as SKUs (e.g. [ 'ABC123",
'XYZ789'1).

Name of the page/product.

Either product or product_group based on the content_ids or
contents being passed. If the IDs being passed in content_ids or
contents parameter are IDs of products then the value should be
product. If product group IDs are being passed, then the value should be
product_group.

An array of JSON objects that contains the quantity and the International
Article Number (EAN) when applicable, or other product or content
identifier(s). id and quantity are the required fields. e.g. [{'id":
'ABC123', 'quantity': 2}, {'id': 'XYZ789', 'quantity':
2F].

The currency for the value specified.

Used with InitiateCheckout event. The number of items when
checkout was initiated.

Predicted lifetime value of a subscriber as defined by the advertiser and
expressed as an exact value.

Used with the Search event. The string entered by the user for the
search.

Used with the CompleteRegistration event, to show the status of the
registration.

The value of a user performing this event to the business.

https://developers.facebook.com/docs/facebook-pixel/reference#events
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What are Custom Audiences?




Custom Audiences from Customer Files

T h i S fi r St ty p e Of F a C e b O O k Add Ctgner List Edit D;iz%apping Hashedljpﬂ& Creation Ne)ﬂ@;}‘eps

Custom Audience is based on Choos s copy anapst s
your existing customer files - —_—— T .
the lists of email accounts, e (e s

phone numbers or app IDs. e —
The Customer File audience is e e ‘
can target newsletter (.

subscribers or app users.

https://adespresso.com/guides/facebook-ads-beginner/demographic-targeting/
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https://adespresso.com/guides/facebook-ads-beginner/demographic-targeting/

Custom Audiences from Website Traffic

Create Audience

Website traffic-based
Facebook audiences allow e s —
you to create remarketing < Aoyone wno it our wbste el

People who visit specific web pages

campaigns for people who ] e~
have engaged with your r——
WebSite and are already Audience Name = Enter a name for your audience

aware of your brand.

Pixel © @

|Brows:

Y i |

https://adespresso.com/guides/facebook-ads-beginner/demographic-targeting/
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Custom Audiences from App Activity

Create a Custom Audience x

How do you want to create this audience?

If you want to reach the people who have
engaged with your iOS or Android app,
you can set up a Facebook target
audience to do that. To target people
based on the app activity, you first need
to register your app and set up app
events. You can target people who have
taken specific actions (events) in your
app and select the timeframe for
targeted events

Reach people who have a relationship with your business, whether they are existing customers or
people who have interacted with your business on Facebook or other platforms.

Customer File
Use a customer file to match your customers with people on Facebook and

create an audience from the matches. The data will be hashed prior to upload.

Website Traffic

Create a list of people who visited your website or took specific actions.

.’ App Activity

Create a list of people who launched your app or game, or took specific actions.

A\

Engagement on Facebook [
Create a list of people who engaged with your content on Facebook. |

This process is secure and the details about your customers will be kept private.

Cancel

https://adespresso.com/guides/facebook-ads-beginner/demographic-targeting/
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Custom Audiences from Engagement

Create a Custom Audience

Did you know that you can
also target the users that have Greate a et of peopie who Iteracisc R PR Facebook or MIRERR]
engaged with your content on I ey

Facebook, e.g. viewed your Y pr——_

Anyone who visited your Page o

videos or liked a Page post. 10595 0|  pemtowho rpsgoit ampestor . ©
This is the perfect opportunity sonca ] et e oo o © |
to reach high_potential People who saved your Page or any post
audiences interested in

learning about your brand.

https://adespresso.com/guides/facebook-ads-beginner/demographic-targeting/
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Lookalike Audiences

Create a Lookalike Audience

Find new people on Facebook who are similar to your existing audiences. Learn More

Facebook Lookalike o[

Audiences let you reach .

people who are similar to your
existing customer database - ——
making them highly likely to —— : -
convert as well. To create a T

Lookalike (GB, US, 1%) - Converters 180 days COM 2,520,000 people

° ° °
LO O k a I I k e Al I d I e I I Ce O u f I rS t Your audience is based on the combined population of these countries. This means
b you always get the strongest match but the distribution of people may not be equal

across all countries.

need to create a Custom
Audience.

https://adespresso.com/guides/facebook-ads-beginner/demographic-targeting/
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Pro Tips

Use the Facebook Business Manager
2. Choose your events wisely - how do you quantify

SUCCessS
3. Make sure your custom audiences are large enough to

work with

=
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Thank you!

Questions?




Upcoming Educational Opportunities

“You do amazing things.
More people should know.”

MEDIA INSTITUTE

e March 22,2019 8:30 AM -1 PM Asheville, NC Target Locals
and Tourists with Social Media Ads Workshop GET TICKETS

e Introduction to Content Marketing Course REGISTER TODAY

e |earnSEOQ, social media, online advertising, online PR, and
marketing strategy in our April 2019 Tourism Cohort of our
full program - contact genna@jbmediagrouplic.com to learn
more.



https://www.eventbrite.com/e/target-locals-and-tourists-with-social-media-ads-tickets-54939218682
https://jbmediagroupllc.com/introduction-content-marketing-course/
mailto:Genna@jbmediagroupllc.com

