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Content Branding



What is a Branding?
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Branding should both precede and underlie any marketing effort. 
Branding is not push, but pull. Branding is the expression of the 
essential truth or value of an organization, product, or service. It is 
communication of characteristics, values, and attributes that clarify 
what this particular brand is and is not.

Marketing may contribute to a brand, but the brand is bigger than 
any particular marketing effort. The brand is what remains after the 
marketing has swept through the room.

James Heaton of Tronvig Group 

http://www.tronviggroup.com/the-difference-between-marketing-and-branding/


Branding
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Values
What are the key drivers and motivators of your business? What 
does your company care about?

Visuals 
What colors, fonts, and style are aligned with your brand? What 
type of images and photos will connect with your audiences? 

Stories 
What are the stories behind your brand, business, or organization? 
Who are the main characters?    



Who are your audiences?
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Your audience is not EVERYONE. 

Your audiences are small groups or niches that want you to 
connect with them personally. 

Make them feel something and they will become 
customers, supporters, clients, advocates, etc.



Exercise #1
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Answer the following questions:
1. What do you want people to experience when they visit 

your website? 
2. What kind of person or people will want to visit your 

website and why? 
3. What is one of your favorite brands and why?

Share your answers with someone next to you. 



Your brand is what you 
say it is AND it’s what 

others say about it. 
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Social media accounts are excellent 
opportunities to build your brand by 

providing exceptional customer 
service, easy to find social sharing 
options, and encouraging reviews. 

Quick Tip



Example: SylvanSport
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Examples: LonelyPlanet and GeekWire
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Example: The Regeneration Station
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Social Sharing Plugins
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Social Warfare
Easy Social Share Buttons
MashShare
WP Social Sharing 
Custom Share Buttons Floating Sidebar 
 

https://warfareplugins.com/?ref=74
https://codecanyon.net/item/easy-social-share-buttons-for-wordpress/6394476?irgwc=1&clickid=wsDXz3QxcRUVS-sU7oQvk2dLUkjScqxBUxKsQE0&iradid=275988&irpid=78714&iradtype=ONLINE_TRACKING_LINK&irmptype=mediapartner&mp_value1=&utm_campaign=af_impact_radius_78714&utm_medium=affiliate&utm_source=impact_radius
https://www.mashshare.net/?ref=152&campaign=bw
https://wordpress.org/plugins/wp-social-sharing/
https://wordpress.org/plugins/custom-share-buttons-with-floating-sidebar/


If you have a physical location make sure 
your NAP (name, address, and phone 
number) is the same on your website, 

social media, and Google My Business.

Quick Tip



Example: Harvard Bookstore
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Example: 
Harvard 

Bookstore
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Example: 
Harvard 

Bookstore
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Content Research and 
Strategy

(AKA Listening)



1. Read all comments and reviews.
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● Learn from what you read. 
● Ask clarifying questions if you need more 

details. 
● Positive and negative feedback is valuable. 

Where are you winning and where are you 
falling short? Create a unified response. 



2. Learn from the competition.
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Find out how your competitors’ brands are 
performing and what they are doing.

Free Tools:

● Google Alerts 
● SharedCount.com
● Klear.com
● SimilarWeb
● SpyFu

Paid Tools

● Buzzsumo.com
● Mention.com
● Brand24.com
● SproutSocial.com
● Hootsuite.com   

https://www.google.com/alerts
https://www.sharedcount.com/
https://klear.com/free-tools
https://www.similarweb.com/
https://www.spyfu.com/
http://buzzsumo.com/
https://mention.com/en/
https://brand24.com/
https://sproutsocial.com/insights/social-media-competitive-analysis/
https://hootsuite.com/
https://brand24.com/


3. Research hashtags & keyword terms.
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Find out how people search online for topics 
related to your products and services.

***Make note of niche audiences. 

Hashtag Research Tools
● Twitter and Instagram
● Hashtagify.me
● Hashtags.org
● Ritetag
● HashtagTracking

Keyword Research Tools
● Google Keyword Planner
● Answer the Public 
● Keyword.io
● Wordstream Keyword Tool
● Moz.com Keyword Explorer

http://hashtagify.me/
https://www.hashtags.org/
https://ritetag.com/
https://www.hashtracking.com/
https://answerthepublic.com/
https://www.keyword.io/
https://www.wordstream.com/keywords
https://moz.com/explorer


Hashtags can be branded or 
non-branded. Hashtags are best 
on Instagram and Twitter. Don’t 

use them on Facebook too often.   

Quick Tip



4. Collect customer feedback.
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Ask your current and past customers and clients to share 
their experience. 

Google Forms (Google Drive):
Design forms for free and turn them into spreadsheets.  
Survey Monkey:
Design your own surveys and collect data. 
WordPress Form Plugins:
Jetpack, Gravity Forms, Ninja Forms  

https://www.google.com/forms/about/
https://www.surveymonkey.com/
https://blog.hubspot.com/marketing/wordpress-contact-form-plugins


5. Analyze your Insights and Analytics.
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Social media and email marketing:

★ Reach/Impressions - the number of people who see your content
★ Engagement/Engagement Rate - the number of likes, comments, 

shares, retweets, hearts, etc. and reach divided by engagement equals 
the engagement rate. 

★ Posts/content performance  - content engagement and reach stats 
★ Network growth - new likes, followers, fans, pins, subscribers, etc.
★ Email list growth/engagement - open rates and click-through rates
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Google Analytics:

★ Website traffic/conversions - website visitors and conversions 
(requires Google Analytics and Goals)

★ Acquisition - where did you acquire the traffic from? SEO? Social 
media? Referral Links? Email? Direct?

★ Content Drilldown - what site pages are the most popular and have the 
most traffic? Which pages keep people on the site longer? 

★ Geo - where are your website visitors located? 
★ Mobile Devices - how much of your traffic is from desktops and 

laptops, tablets, and phones?

5. Analyze your Insights and Analytics.



Use a plugin or theme settings to 
add Google Analytics and track 
how your website visitors find 

your website.   

Quick Tip



Exercise #2
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What is one strategy we just covered that you think you 
can execute on your own? 

When can you get it done?

Share your next step with someone next to you. 

 



Content Development 
and Optimization



Why is the Purpose of Each Page?
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What information, calls to action, stories or content will 
people find on the page? 

What are the reasons they are visiting and what are the 
benefits of landing on your website?

What value are you bringing to people? 



Keyword Architecture
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● Have keyword friendly permalinks

● Use keyword terms in Headers/H tags/Headings, as well as 

subheadings and bolds. H1, H2, and H3 are most valuable

● Write meta data for each page using your theme settings or 

a plugin like Yoast or All in One SEO

https://yoast.com/seo-basics-search-intent/ 

http://yoast.com/
https://wordpress.org/plugins/all-in-one-seo-pack/
https://yoast.com/seo-basics-search-intent/


Meta Data
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https://yoast.com/seo-basics-search-intent/ 

Meta 
Titles Meta 

Descriptions

https://yoast.com/seo-basics-search-intent/


Meta Data
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Meta Title = 60 characters, relates to the title of the page or post

Meta Description = 160 characters, must summarize what the 
visitors can expect on the page

https://yoast.com/seo-basics-search-intent/ 

https://yoast.com/seo-basics-search-intent/


Audience Segmentation
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Your audiences are made up of different groups of 
people that care about different things i.e. niches. 

Don’t forget your audiences are made up of current and 
past customers, as well as prospective new customers.



Example: BreakingIntoStartups.com
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Example: CupofJo.com
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Example: NiaShanks.com
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Blogging and Landing Pages
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Blogging
Blog posts are a great way to share knowledge, stories, and 
updates in an easy to access format.  

Landing Pages 
Product, service, event, or promotional pages featuring calls 
to action and designed for conversion.



Use keyword research to generate ideas 
for blog post and website page topics. 

For instance research how people search 
for your services and then create pages 

and posts about those topics using those 
terms and phrases.  

Quick Tip



Landing Pages 

©2019 JB Media Institute LLC

When people click from your social media to your website they 
must land on a page with clear calls to action so they convert. 

Anatomy of an Successful Landing page 

★ Headline and sub-headline
★ Call to action
★ Graphic, image, or video that gets and keeps attention
★ Testimonials/Reviews/Accolades
★ Benefit list/Offers/Incentives



Test your landing pages to ensure they 
produce conversions. Use Google 
Analytics, click tracking and heat 

mapping tools like HotJar, and human 
feedback to ensure great usability.  

Quick Tip



Multimedia Content
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Don’t be afraid to try new things!

★ Live streams
★ Video content
★ Slideshows/carousels
★ Stories
★ Boomerangs
★ Collages
★ Groups
★ Articles/blogs

What do 
the people 

want or 
need? 



Explore how video content can be 
a part of your content strategy. 

Build a Youtube channel and 
share videos on your website.    

Quick Tip



Content Banks
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Have a place online (i.e. Google 
Drive, Drop Box, Slack, Asana, 
Basecamp) where you can store 
content ideas like links, 
screenshots, photos, videos, event 
coverage, etc. 

Why? It makes it as easy as 
possible for other people to 
contribute and makes repurposing 
content across channels simple. 

Content Calendars
Outline at least 2 weeks of 
content in advance. Include 
events, sales, news, etc.  

Why? This allows you to make 
some time for real time content 
and engaging. 

Create a system where you can go 
on vacation, take a sick day, or get a 
promotion and pass the social 
media responsibilities. 



Exercise #3
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What ideas have we covered that stood out to you? What 
do you feel you could take action on? 

What content ideas do you have for your website? 

Share your next step with someone next to you. 

 



Content Distribution 
and Promotion



Share Your Content
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Distribute Content via Social Media
and Email Marketing

● Link to blog posts and important landing pages 
● Create website content on a regular basis that 

people can expect to see on all channels
● Have consistent, clear calls to action everywhere
 
 



News Feeds
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Getting to the top of social news feeds is the key to 
increased Reach and Engagement, which lead to an 
increase in followers and fans. Then more conversation  
that happens on your social posts the more exposure 
they will receive. 

News feeds are run by algorithms that are run by 
artificial intelligence that learns from people’s 
behaviors what they want to see most. 



Facebook created news feed values, one 
of which is “Constant Iteration.” It is their 
commitment to consistent innovation and 
adaptation of their algorithm technology. 
Watch the Facebook Newsroom to stay 

up to date. 

Quick Tip

https://newsfeed.fb.com/values/
https://newsroom.fb.com/


Earned/Natural Links 
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The more websites that link to your website the more 
authority you build in the search engines. 

★ Public Relations and media relations
★ Influencer marketing 
★ Partnership marketing
★ Event promotion
★ Local listings



Partnership Marketing 
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Join forces with partners, influencers, and other businesses or 
organization in your community that have active, engaged 
networks.

★ Tag each other’s accounts and comment back and forth to each 
other on social media

★ Share each other’s posts and website links on social media
★ Mention each other in email marketing
★ Blog about each other 
★ Link to each other’s websites



Events
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Be prepared for sales and registrations: 
● Create landing pages on your site with clear calls to action
● Facebook Event Pages (if applicable) 
● Eventbrite/Brown Paper Tickets

Prioritize events that are the most important.
Make sure you have content before, during, and after. 
Create live coverage of the event whenever possible.



Create video content before, during, and 
after events. Post it to Youtube, Facebook, 

and anywhere else that is relevant. 

Then post it ot your blog or website.  

Quick Tips



Social Advertising
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Get to know your ad managers. 
Before you boost a post, promote a tweet, or promote a pin 
learn how the ad manager works. This will help your social 
advertising more effective. 

Build and save qualified audiences. 
Target people with specific demographics, behaviors, interests, 
likes, and dislikes. 



 

Quick Tip

Facebook’s Shop tab can be connected to 
Paypal or Stripe to sell directly. If you have 

a shopping cart with WooCommerce, 
Shopify, or BigCommerce you can connect 

Facebook to your cart.      

https://www.facebook.com/business/help/ShopSectionOnPages


Exercise #4
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Name 1 - 3 ways you will promote your website? 

Share your next step with someone next to you. 
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List

The following slides outline educational 
websites that I personally use to stay up to 
date on the latest trends, changes, and 
news. 

Choose at least 3 of these to regularly review 
and engage with.  



#d2cc2d

Resources

Content Marketing

● Content Marketing Institute 
● Moz.com 
● WordStream (B2B Content Marketing)
● Marketo.com
● Neil Patel 

http://contentmarketinginstitute.com/
https://moz.com/beginners-guide-to-content-marketing
https://www.wordstream.com/blog/ws/2016/12/01/b2b-content-marketing
https://www.marketo.com/content-marketing/
https://neilpatel.com/what-is-content-marketing/


#d2cc2d

Resources

SEO

● Ahrefs.com  

● Moz.com

● Search Engine Journal

● Search Engine Land

● Google’s Official Blog  

https://ahrefs.com/blog/
https://moz.com/
https://www.searchenginejournal.com/
https://searchengineland.com/
https://www.blog.google/
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Resources

Design and Usability

● ScienceofPeople.com
● NNGroup.com 
● Usability.gov
● SmashingMagazine.com
● UXMag.com
● ThinkwithGoogle.com
● Google Trends 

http://www.scienceofpeople.com
https://www.nngroup.com/
http://www.usability.gov/
https://www.smashingmagazine.com/
https://uxmag.com/
https://www.thinkwithgoogle.com/
https://www.google.com/trends/
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Social Media

● Social Media Today
● Buffer.com 
● Hootsuite.com
● GaryVaynerchuk.com
● Sprout Social

https://www.socialmediatoday.com/
https://blog.bufferapp.com/
https://blog.hootsuite.com/
http://www.garyvaynerchuk.com
https://sproutsocial.com/insights/


Get Updates from the Source
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● https://newsroom.fb.com/
● https://www.blog.google/
● https://www.thinkwithgoogle.com/
● https://blog.twitter.com/
● https://business.twitter.com 
● http://blog.business.instagram.com/
● https://business.instagram.com/ 
● https://business.pinterest.com/en 
● LinkedIn Sophisticated Marketers Guide to Thought Leadership

https://newsroom.fb.com/
https://www.blog.google/
https://www.thinkwithgoogle.com/
https://blog.twitter.com/
https://business.twitter.com
http://blog.business.instagram.com/
https://business.instagram.com/
https://business.pinterest.com/en
https://business.linkedin.com/marketing-solutions/strategy-guides/sophisticated-marketers-guide-to-thought-leadership?u=0
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Free learning opportunities:
★ Free Monthly Webinar: Our next Digital Drop-in is Wednesday June 5, 

2019
★ Free Digital Marketing Toolkit

Online courses:
★ Free Digital Marketing ToolkitFind out more about our Intro to Content 

Marketing Course and  Tourism and Local Marketing Intro Course. 

Asheville events: 
★ Free Digital Marketing ToolkitIf you are local to Asheville get tickets to 

our June 21 Bootcamp Marketing through Partnerships: Stronger 
Together or attend the DIY Local and Tourism Marketing Workshop in 
November.

https://www.jbmediagroupllc.com/free-webinar/
https://www.jbmediagroupllc.com/toolkit/
https://www.jbmediagroupllc.com/toolkit/
https://jbmediagroupllc.com/introduction-content-marketing-course/
https://jbmediagroupllc.com/introduction-content-marketing-course/
https://jbmediagroupllc.com/tourism-course/
https://www.jbmediagroupllc.com/toolkit/
http://diytourismmarketing.com/


QUESTIONS?

“You do amazing 
things.
More people 
should know.”



Sarah Benoit 

Lead Instructor & Co-founder 
of the JB Media Institute 

Find me on social media!
Facebook 
Twitter
Instagram 
LinkedIn
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http://www.jbmediainstitute.com
https://www.facebook.com/SarahDBenoit
http://www.twitter.com/SarahDBenoit
http://www.instagram.com/sarahdbenoit
http://www.linkedin.com/in/SarahDBenoit

