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More than 1/3 of U.S. shoppers who normally shop in 
store for Black Friday say they won’t this year. And 1/2 of 
U.S. shoppers say the pandemic will affect how they’ll shop 
for the holidays this year. This holiday season will be about 
who can respond most quickly instead.
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In 2019, 78% of U.S. holiday 
shoppers used 3 or more 
channels to do their holiday 
shopping.
58% of shopper-reported 
purchases were made online.
In 2020, those numbers will 
grow, as almost 75% of U.S. 
shoppers said they will shop 
online more for the holidays 
than they did in previous 
seasons, and a similar number 
said they would browse for 
gift ideas online and not in 
store.
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In 2019 the in-store shopping experience often began long 
before shoppers got to the store. This is even more true now, 
as availability and local convenience have become a priority. 
67% of shoppers said they plan to confirm online that an item 
is in stock before going to buy it. Plus, searches for “available 
near me” have grown globally by more than 100% since last 
year, underscoring the importance of accurate inventory 
information. 
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66% of shoppers said they 
plan to shop more at local 
small businesses. 
Consider providing 
shoppers with the right 
information about 
products available at your 
store, operation hours, 
and health and safety 
policies with tools like 
Local campaigns to reach 
people near your stores, 
across different locations.
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53% of shoppers that plan to shop this season said they’ll 
choose to shop at stores that offer contactless shopping. 

And 47% of planned shoppers said they’ll use options to 
buy online, pickup in store/curbside pickup.
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70% of shoppers said 
they intend to plan 
their shopping 
earlier to avoid 
crowds.

80% of planned 
shoppers will 
consolidate their 
shopping to make 
fewer trips than they 
did in previous years.

Think with Google

https://www.thinkwithgoogle.com/consumer-insights/pandemic-holiday-shopping/


Trends



In Store and Curbside Pickup 
★ Safe shopping and contactless shopping 

searches have dramatically increased.

★ Create a pick up system and plan that can 
scale. 

★ Consider delivery options.  



Website Usability 
Test your website speed and make sure all buttons, 
the checkout process, and product or service 
details are clear..

Free Website Testing Tools:
● Google Page Speed Insights
● GTMetrix
● Google Analytics
  

https://developers.google.com/speed/pagespeed/insights/
https://gtmetrix.com/


Local Experiences 
★ What unique offerings are local businesses making for 

the holiday? What partnership opportunities are 
available?

★ What does your community need? How can you 
innovate? 

★ Even Google Products added a local filter this year. 
  



Google My Business

★ Put this tool to good use.  

★ Make sure info is accurate.

★ Share deals, sales, events, and website links. 
  



Social Media + Email
Plan your messaging pace for the next 2-3 months.  

★ What are your promoting and why?
★ How can you give back? 
★ Create a holiday content calendar.
★ Integrate with ad campaigns if applicable. 

  



Great Campaigns



Kuba Koziej, CEO and co-founder of Zety, a career resource site, created 
a Christmas-themed career guide last year. 

https://www.zety.com/


Big Brands

Digital Agency Network

Digital Agency Network - All Holidays

https://digitalagencynetwork.com/inspiring-back-to-the-new-normal-ad-campaigns-by-brands-for-the-post-covid-19-era/
https://digitalagencynetwork.com/work/ad-campaigns/


#d2cc2d

Free learning opportunities:
★ Free Monthly Webinar: Our next Digital Drop-in is Wednesday 

Nov. 4, 2020
★ Free Digital Marketing Toolkit

Online Courses
Find out more about the Content Strategy Roadmap.

https://www.jbmediagroupllc.com/free-webinar/
https://www.jbmediagroupllc.com/toolkit/
https://login.jbmediainstitute.com/library/introduction-to-tourism-and-local-marketing-copy-96e8b26e/99878/about/


Sarah Benoit 
Lead Instructor & Co-founder of JB Media 
Institute-President of Creative Original, Inc. 
(828) 242-0277
sarah@jbmediagroupllc.com
www.JBMediaInstitute.com 
www.SarahBenoit.com

Connect with me on social media! 
http://www.facebook.com/SarahDBenoit
http://www.twitter.com/SarahDBenoit
http://www.linkedin.com/in/SarahDBenoit 
http://www.instagram.com/sarahdbenoit
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